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hen one considers 
that South Africa 
produces enough 
food to feed our 
population and is 

generally regarded as a net exporter of food, 
it’s hard to believe that we still have such  
a huge hunger and malnutrition crisis in  
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The organisation runs full-time operations 
in Johannesburg, Cape Town, Durban and 
East London here in SA – where 6.8 million 
people don’t have adequate access to food. 
Although this is an improvement over pre- 
vious Stats SA figures, Nell warns that food 
insecurity may be on the increase again, given 
the economic challenges the country is facing. 
‘We work with figures of around 3.4 million 
children who are food insecure,’ he says. ‘This 
all has a massive impact on our country’s 
future. Developmental stunting is a major 
concern in children, seeing that one in five 
SA children under the age of six is develop- 
mentally stunted. This will affect both their 
mental and physical ability to become self- 
supporting one day.’

The consequences are far-reaching, 
because a properly fed child contributes 74% 
more to the economy than a stunted child, 
according to RAH Africa. 

Good nutrition is particularly important 
in the developmental years, ages one to five, 
when the foundation for a child’s future is 
laid. Therefore the organisation is placing 
increased focus on early childhood deve- 
lopment (ECD) through its flagship ECD 
Connect programme. 

‘The savings created by an ECD centre 
receiving “free” food from R AH Africa is 
then generated back into the facility to help 
the creche develop and ultimately meet the 
requirements to register with the Department 
of Social Development,’ says Nell. ‘This will 
include teacher training, infrastructure and 
educational tools.’ 

ECD Connect not only provides nutritious 
meals for the children attending the centres, 
but also assists in building a business for the 
mothers running these creches. 

Nell explains that R AH has seen many 
great success stories of ‘women who start  
out in a small shack, go on to run three or four 

ECD centres and make a successful small 
business out of them’.

Another pathway RAH has identified  
to end hunger is the creation of sustainable 
communities. The first pilot project in the 
Orange Farm area of Johannesburg started 
in September 2018. 

‘By establishing sustainable food gardens, 
we will be able to offer skills development, 
generate income for those working the land 
and work hand in hand with the ECD centres 
we support in that area,’ says Nell. ‘We plan 
to roll out a further two sustainable vege- 
table gardens before the end of 2019. We  
have received a great response to the project 
from our current donors.’ 

R AH Africa’s strategic policy for the 
coming years focuses on collaborating  
with business, other NGOs and govern- 
ment as a way of working towards the UN 
Sustainable Development Goals (SDGs). In 
February 2018, the organisation launched 
its This is Possible (#2030isPossible) cam- 
paign, which follows the official SDG time- 
line to ending hunger 

‘Importantly, we now have a set date for 
what we’re trying to achieve,’ says Nell. ‘By 
aligning our goal of zero hunger, which is the 
Sustainable Development Goal No 2, with 
education [SDG 4], providing balanced 
nutritious meals leads into SDG 3 [good 
health and well-being], which we believe  
will all work towards SDG 1 [to end poverty]. 
SDG 17 is specifically about partnerships 
created to reach the SDGs and I believe  
more focus needs to be placed on this.’

R AH Africa has recently partnered  
with universities, because hunger is one  
of the major reasons why students drop out  
of their courses, reducing their chances of 
contributing meaningfully to the economy. 
While the universities of the Free State and 
Wits are among those receiving meals on 

Rise Against Hunger Africa CEO Brian Nell on forming partnerships and working with 
volunteers to achieve the UN’s Sustainable Development Goal No 2 by 2030
By Silke Colquhoun

FOOD FOR 
THOUGHT

 ‘W the country,’ according to Brian Nell, CEO 
of Rise Against Hunger (R AH) Africa.

The international non-profit organisation 
was founded in the US in 1998 as a hunger 
relief agency that distributes food and other 
life-saving aid to the most vulnerable people 
in the world. R AH Africa, which is celebra- 
ting its 10th anniversary this year, is 

a volunteer-based meal-packaging pro- 
gramme that links nutrition with education 
and sustainable communities. SA volunteers 
have packed more than 24.6 million specially 
designed meals (containing enriched rice, soy 
protein, dried vegetables and 23 essential 
vitamins and nutrients) between March 2011 
and December 2018. 

 ‘We need to  
stop working  
in silos and  
move out of  
the mindset of 
being possessive 
and protective  
of our donors  
and start  
joining forces’
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Most funding comes via CSI budgets, 
although RAH also accesses funds through 
corporate HR budgets because the events 
are popular for staff team building. In  
some cases, companies use their marketing 
budgets to sponsor events at public facilities 
such as shopping malls as these provide 
advertising exposure. 

Companies are also encouraged to assist 
with skills volunteering in RAH Africa’s 
programmes. For example, Sandton 
Mediclinic creates growth charts for the 
children in the ECD facilities supported by 
the NPO while the South African Institute  
of Chartered Accountants helps develop 
budgets and training the creche principals  
in basic financial management. 

‘We’re always looking to engage with new 
corporates,’ says Nell, who joined R AH in 
2015 as the Johannesburg branch manager 
and soon took over as national operations 
manager before becoming CEO. ‘Our aim  
is to form long-term partnerships that give 
us the sustainability to continue our work. 
Any donations, skills sharing or assistance 
with additional vehicles for our sustainable 
farming programme will be very welcome. 

‘My vision is to see real collaboration 
between government, business and NGOs 
all working together to tackle the problem,’ 
says Nell. ‘We need to stop working in silos 
and move out of the mindset of being posses- 
sive and protective of our donors and start 
joining forces, which will ultimately make 
a bigger impact. 

‘In the meantime, we will continue  
nourishing lives through our meal-packing 
events, build sustainable communities,  
form partnerships and grow the movement  
to create a bigger awareness of the problem  
we have in South Africa and in Southern 
Africa,’ he adds. ‘We would love to see our 
#2030isPossible goal achieved.’  

a regular basis, efforts are under way to grow 
in the tertiary education space. 

The corporate sector provides nearly all 
the funding for R AH Africa’s programmes 
– through the sponsorship of meal-packing 
events, vehicles and warehousing. 

On the second Saturday of every month, 
volunteers are encouraged to participate  
in the meal-packing events at the NGO’s 
warehouses across the country. In addition, 
companies are invited to host and sponsor 
events at which their workforces pack  
the meals.

‘This year we plan on packing 6 million 
meals, all of which will be done by volun- 
teers,’ says Nell. He goes on to explain that 
each packet ‘can feed six adults or 10 children 
and we charge R2.90 per meal. The number 
of meals packed at each event depends on  
the donation amount and the number of 
volunteers available’.

‘The savings created by an ECD  
centre receiving “free” food from RAH 

Africa is then generated back into the 
facility to help the creche develop’


