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Once again, we are pleased to report consistent 
growth, not only in meals distributed but also 
beneficiaries served. Our 2018/19 strategy has 
been about collaboration and partnerships 
which allow us to create a larger footprint of 
meal distribution nationally. We have also 
committed to bring in one million meals a year 
from the United States. This will allow us to 
create distribution hubs around the country and 
reach areas where we currently don’t have a 
branch presence. To date we have distributed 
over 270 000 of these meals supporting an 
additional 6482 beneficiaries. 

We continue to focus on ECDs where the 
developmental years of a child are so important. 
Looking ahead at next year, we plan on 
engaging in partnerships with organisations that 
focus on the First 1000 days of a child’s life. Our 
aim is to assist in reducing the unacceptably 
high number of children born developmentally 
stunted. Currently 1 in 4. 

2018 - 2019
OVERVIEW
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Empowering 
Communities 

We bolster agricultural 
production and incomes 

through programs 
promoting improved 
agricultural methods, 

business skills and market 
access. With training and 
access to quality seeds 

and fertilizers, small 
farmers can increase 

production and harvest 
a variety of nutritious 

crops. We provide 
pathways to diversifying 

diets and improving 
nutritional outcomes. 

Through income 
generating activities we 
help individuals increase 
their earning potential 

and consistent access to 
food.

Responding to 
Emergencies 
From droughts to 

fl oods, food is often 
the most immediate 

need. When everyday 
access to food systems 

are destroyed in the 
wake of emergencies, 
Rise Against Hunger 

works through a 
network of in-country 
partners to address 

these needs. 

09
COLLABORATION

PARTNERS

30 301
VOLUNTEERS 

ENGAGED

3 881 832
MEALS

DISTRIBUTED

5 389 060
MEALS 

PACKED
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Growing the 
Movement

We are committed to 
creating awareness 

and support for 
the Sustainable 

Development Goals, 
specifi cally Goal 2- 

Zero Hunger by 2030. 
We believe that the 

more people who get 
behind and support 

these goals the 
more achievable and 
realistic they become.
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While long-term food 
security projects 

take root, vulnerable 
communities still 

need to meet their 
basic needs today. 

We support safety net 
programs that provide 

nourishment that 
supports the diffi cult 

journey out of poverty. 
The majority of our 
volunteer-packaged 

meals support 
children’s attendance 

at Early Childhood 
Development Centers.

Nourishing 
Lives 



THIS IS
POSSIBLE

Rise Against Hunger International has aligned its goal with the United Nations Sustainable Development 
Goals, more specifically Goal #2 – Zero Hunger by 2030. RAH Africa has adopted this goal and made it 
part of our everyday thinking and planning. Not only do we believe this is possible, but most importantly 
we now have a set target and date to work towards. 

#2030isPossible 

By focussing on our 4 pathways to end hunger: Nourishing Lives, Sustainable Communities, Growing 
the Movement and Responding to Emergency Relief we will be able to realise this goal. 

We encourage people daily to create awareness around Zero Hunger and the other SDGs. Through 
collaboration and solid partnerships with Corporates, NGOs and Government we have a real chance of 
eradicating malnutrition and child stunting by 2030.

#2030isPossible 
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SDGs
SUSTAINABLE DEVELOPMENT GOALS

1 NO 
POVERTY

5 GENDER 
EQUALITY

13 CLIMATE 
ACTION

9 INDUSTRY, 
INNOVATION AND 
INFRASTRUCTURE

6 CLEAN WATER AND 
SANITATION

14 LIFE BELOW 
WATER

10 REDUCED 
INEQUALITIES

8 DECENT WORK 
AND ECONOMIC 
GROWTH

16 PEACE, JUSTICE 
AND STRONG 
INSTITUTIONS

12 RESPONSIBLE 
CONSUMPTION 
AND PRODUCTION

7 AFFORDABLE AND 
CLEAN ENERGY

15 LIFE ON 
LAND

11SUSTAINABLE CITIES 
AND COMMUNITIES

17 PARTNERSHIP 
FOR THE GOALS

2 ZERO
HUNGER 4 QUALITY

EDUCATION3 GOOD HEALTH AND 
WELL-BEING
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CHAIRMAN’S

2018/2019

Like many South Africans; I sat and watched the 
World Cup Rugby hoping that South Africa would 
emerge victorious.  Did I have doubts? Yes, but I 
had a belief that our team – made up of people from 
diverse backgrounds – would unite and achieve the 
goal that they were striving for.  

I liken this scenario (and victory) to Rise Against 
Hunger (RAH).  We are a team of people with a 
common goal. We work together to achieve great 
things.  Brian Nell was appointed CEO in 
February 2019. His appointment gave 
us an opportunity to structure the 
organization and use people’s 
skills in the best possible way.  

The organization has 
benefi ted from this exercise 
which has contributed to our 
goals being met. Our Impact 
Report gives detail of RAH 
achievements.

We are blessed to have over 
30 000 volunteers who willingly 
give of their time to pack meals and 
contribute in some way to RAH.  As 
with our rugby team we celebrate the diversity 
that these volunteers bring, and this makes RAH 
stronger.  The red cap that is used as a food safety 
requirement brings uniformity and is the RAH team 
identity.  Everyone is proud to wear it.

Rise Against Hunger formerly, Stop Hunger Now, 
has been operating in South Africa for ten years 
now. Many South Africans have benefi ted from the 
meals that we have provided.  Over the 10 years, 
24,885,733 meals have been packed by RAH.   We 
have asked the question – “is this enough”?  
I am reminded of the story of the man and the fi sh.  
Give a man a fi sh, and you feed him for a day.  Teach 
a man to fi sh and you feed him for a lifetime.  With 
that in mind we started an agricultural programme in 

Orange Farm at Place of Hope, one of the creches 
we support.  

One of our volunteers set out a garden in some 
spare ground on this property, and as it developed 
it created a lot of interest from the local community.  
The harvest of spinach, carrots, beetroot, beans 
and tomatoes was able to supplement feeding of 
the children and staff at the creche and provide 

food for needy people in the area.  This project 
is a resounding success and we are so 

grateful to all the hands that made 
this possible! 

Starting from these small 
beginnings RAH has 
entered into partnership 
with corporates; TFG and 
MUFG Bank to expand the 
programme, and in that 
process, teach people the 

value of working the soil.  I trust 
that as we demonstrate success 

that more corporates will join in. 
For me, it’s about creating hope 

for our impoverished communities as 
we embrace the spirit of UBUNTU (I am 

because we are or humanity towards others in 
the spirit of willing cooperation, warmth, openness 
and personal dignity).  This can be summed up 
in the words of Nelson Mandela, ‘It always seems 
impossible until it’s done’.

I wish to thank our donors for their continued 
support which has placed RAH in a strong fi nancial 
position, despite the current economic climate.  
Thanks also go to the Board of Rise Against Hunger 
for your unwavering support and commitment.  I 
end with a quote from Mother Teresa, ‘ Yesterday is 
gone. Tomorrow has not yet come.  We have only 
today.  Let us begin.’

-Neville Martin

REPORT
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The 2018-2019 year will always be remembered 
as the year of change for Rise Against Hunger 
Africa. It is the year we committed to collaborate 
and engage in meaningful and purposeful 
partnerships with both corporate and NGOs. 
These partnerships have allowed us to expand 
our distribution footprint in South Africa, provide 
a more impactful focus on the ECDs we support 
and link corporate support directly to the 
benefi ciaries we serve. 

Looking ahead, we remain committed to 
collaborating with other NGOs in the Early 
Childhood Development sector, to ensure 
that our benefi ciaries not only receive regular 
nutritious meals, but quality education and a 
proper learning environment.

Towards the end of 2018, RAH Africa also 
committed to the implementation of our 
Sustainable Community projects. Our pilot 
sustainable vegetable garden in Orange Farm has 
proved to be a huge success. It has also proved 
to be extremely valuable in gathering learnings 
and experience. 

As we continue to focus on our This is Possible 
campaign, #2030isPossible, which is in alignment 
with the United Nations Sustainable Development 
goals of 2030, our entire thinking and strategy 

has Zero Hunger by 2030 at its core. This not only 
gives strong purpose and passion to our vision 
but gives us a set goal to work towards. 

Our model must continue to evolve and expand 
as we work towards our goals and targets and 
this period has proved crucial in our thinking and 
strategy of how we will achieve the end goal. 

Rise Against Hunger Africa leadership is also 
committed to training and developing our team to 
ensure that we are equipped to fulfi l our mandate 
and ensure maximum performance within the 
organisation.

CEO VISION
BRIAN NELL
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On 5 July 2019 the AVBOB Head Office family 
partnered with international relief organization, 
Rise Against Hunger, and took a stand against 
poverty by packaging 45 000 meals for needy 
members of our community. In this, AVBOB’s 
biggest ever staff volunteer programme 250 staff 
members were requested to package 9 000 meals 
over five 1-hour shifts. The senior management of 
the organization were challenged to create a cost-
effective meal using the RAH meal pack as their 
base ingredient in what was called the AVBOB 
Taste Test Championship alongside the meal-
packaging that was taking place. The feedback 
from staff from the event was nothing short of 
excitement and purpose.

The packaging of meals and the Taste Test 
Championship was the build up to an inspired 
day at the Angels Academy Daycare Centre 
in Mamelodi. Staff volunteers accompanied 
by Senior Management spent the day with 
the children and staff from the centre treating 
them with the winning recipe of the Taste Test 
Championship and the donation of a fully kitted 
out mobile trolley library.

The partnership with Rise Against Hunger is one 
that is valued by the AVBOB Family and we look 
forward to working together to eliminate hunger 
by 2030 with them.

DONOR
FEEDBACK
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Sasol began its collaboration with Rise Against 
Hunger Africa in July 2018 in celebration of 
Mandela Day. This collaboration allowed us to pack 
at seven different events including Sasol Place, 
Sasolburg, Secunda, Ekhandustria, Germiston 
and a special event held with Banyana Banyana. 
The meal packing events allowed for over 1000 
Sasol ForGood employees to get involved in their 
communities by volunteering their time. A total of 
183 409 meals were packed in the month of July. 
Sasol’s community affairs programme seeks 
to promote people-centred, needs-driven 
sustainable development of communities. Sasol 
distributed the meals packed at these events in 
conjunction with Rise Against Hunger, to ECDs 
in outlying, rural areas thus giving 705 children 
access to fully balanced and nutritious meals five 
meals a week for an entire year.
We look forward to a continued partnership with 
RAH and working together to end hunger by 
2030.

DONOR
FEEDBACK
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HUMAN PRODUCTION LINE
A human production line at Rise Against Hunger consisting of

20 
can pack up to

2500meals inpeople, 

1 hour, enough to feed

x1 = R17.40 per packet

6
= R2.90 
   per meal

meal 
packets in which equals 21636

11 5children meals a week 
for an entire year

Food
Packet

Cost:

meals.
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DISTRIBUTION
BREAKDOWN

524
ECDs ENGAGED

60 760
CHILDREN UNDER 6

  
280 452 554 808 271 944 40 932

DISCRETIONARY 
DISTRIBUTION

BENEFICIARIES 15 277

DONOR 
DISTRIBUTION

BENEFICIARIES 12 841

US MEALS 
DISTRIBUTED

BENEFICIARIES 6 482

DISASTER
RELIEF

BENEFICIARIES 9 840

13
TERTIARY 

INSTITUTIONS

7 537
UNIVERSITY 

STUDENTS ASSISTED

12



To: Rise Against Hunger
Subject: Appreciation Letter
Date: 6 November 2019
 
Mr Sam Phungula
A beautiful year we’ve had and what a pleasure it has been to share our growth 
and progress with Rise Against Hunger.
We had found out that our goals weren’t just about growth but also about 
compliance. In our quest, we managed with the savings we’ve made -:
a) Paint the roof to protect the children (Asbestos put the children’s life at risk)
b) Paint the inside walls 
c) Install inside tap for running water
d) Drainage system
e) Temporary partitioning structure
In all of this, we were able to feed the children nutritious meals to enable their 
proper development.
We wish to provide a first-class childcare service centre that offers 
comprehensive and cautiously tailored ECD programme that is aimed at 
broadening the spectrum of a child’s world view, focusing particularly on raising 
an African generation of world class leaders. Our facility should reflect exactly 
that, in the near future, our goals are to -:
1. Attain two mobile classrooms and Office (modular structure)
2. A jungle gym and Shade
3. First Aid Box and Kit
4. Fridge
5. Artificial Turf for class rooms and play area
6. Children’s toilets
7. Permanent partitioning of classes and kitchen area
8. Pigeon holes for the children’s bags
9. Sand pit
10. Paint and Art outside walls (Marketing purposes)
We believe that working with Rise against Hunger we will be able to reach 
our goals one step at a time and develop the whole child. Beautiful butterflies 
Nursery’s objective is to unleash the child’s ultimate potential that will enable 
them to flourish in the ever-changing world, we aim at raising a generation of 
creative and innovative individuals who possess a high level of high cognitive 
ability and stable emotional demeanour, proactively engaged in solving problems 
facing the world.

Hoping for a long and fruitful relationship that’s changing lives for the better.

Sincerely
Natacia Nomsa Luthuli
Principal

 

BENEFICIARY 
FEEDBACK
RECEIVED BY OUR COMMUNITY 
ENGAGEMENT OFFICER
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ECD
PARTNER STORY

Over the past year, RAH Africa has committed 
to working with other reputable NPOs in 
expanding our reach and assisting us to 
provide more ECDs with nutritious meals. We 
currently have Nine Collaboration Partners 
which work with 192 ECDs. Our partners 
specialize in Teacher training, educational 
toys and building infrastructure. Along with 
the nutritious meals provided by RAH Africa, 
these ECDs are receiving a holistic offering, 
giving the children a better advantage for 
their future. 

Here is a report from just one of our partners: 
Topsy partnered with Rise Against Hunger 
South Africa to provide nutritionally adequate 
rice. This rice has been distributed to ECD 
centres that Topsy Foundation is working 
with since 2018 at least once a month during 
school terms. To date 28 ECD centres from 3 
communities in the Dipaleseng Municipality 

are benefiting from the rice as well as 3 
centres for children with special needs. 
A total of 1247 children and 116 adults in ECD 
centres benefit from the rice in 2019 as well as 
133 children and adults in stimulation centers.

We are also working with organisations like 
Cotlands, The Unlimited Child and Smart 
Start.
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EMPOWERING
COMMUNITIES -
SUSTAINABLE
FARMING

Rise Against Hunger Africa is very pleased 
to announce that we have officially started 
our sustainable farming projects. Our pilot 
project, based in Orange Farm has already 
produced several crops. This has not only 
provided a platform for skills development 
and job creation but also provided some 
fresh healthy vegetables to some of our
ECDs we support in the area. We have 
received an overwhelming response from 
our donors regarding sustainable vegetable 
gardens and plan to start the next two 
projects in 2019.

We are also planning on introducing small 
vegetable gardens at each one of our ECDs as 
well as planting at least one Moringa tree at 
each crèche. 

Once again, partnerships will play a key role 
as we work with organisations who will also be 
supporting these ECD gardens and providing 
skills to those responsible in maintaining them. 
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1. An analysis of the Annual Financial   
 Statements for the year ended 28 February  
 2019
- We received an unqualified audit opinion  
 which means that the financial statements,  
 in all material respects, fairly present the   
 financial position, the financial performance  
 and the cash flows of the company.
- The balance sheet is strong 
• Cash and cash equivalents increased by   
 R 4 868 092
• Accumulated surplus increased by   
 R 3 158 006
-	 Statement	of	profit	and	other		 	 	
 comprehensive income
• Revenue increased by 15.64% over the   
 prior year
• Cost of sales increased by 22.45%,   
 mainly driven by ingredients cost increasing  
 by 25.34% and the affiliation fee to the US  
 increasing by 26.26%
• Gross surplus increased by 13.12%   
 (a slightly lower rate that the corresponding  
 increase in revenue)
• Operating expenses increased over the   
 prior year by a marginal 1.92%
• The surplus for the year before tax   
 increased by 96.83%
• Even though the surplus increase is   
 very impressive, the Board mandated the  
 management team to deliver in accordance  
 with the budget expectations for the   
 new year and spend any additional surplus  
 generated on achieving the company’s   
 vision-
-	 Statement	of	cashflows
• An overall improvement of R 4 379 316 in  
 positive cash movement versus the prior year
 A very strong financial year and recognition  
 should be given to the combined an integrated  
 efforts of the whole team.

2. Financial projections for the year ending 
 28 February 2020

- Revenue from Meal Income is expected   
to increase by 12.35% which is an    
aggressive target in light of the prevailing   
economic conditions 
- Trading expenses are expected to increase 
 by 61.59% over the prior year actuals.  This 
huge increase is driven in principle by a change 
in accounting policy relating specifically to the 
recognition of vitamin ingredients and boxes 
received in kind. While the expense is recognized 
here, the corresponding income is recognized in 
Other Income. Also to note is that the basis of 
the affiliation fee with the United States Company 
has changed to a flat fee of $50 000 for the entire 
year, versus a percentage of meal income that was 
used in the previous year.
- Other income is budgeted to increase by  
 140.63% in line with the explanation given  
 above.
- Operating expenses are expected to   
 increase by 31.98%. This large increase   
is driven by the corresponding expense   
of just over R2M for meals that have been   
donated by the United States company that  
 is recognized in other income. Additionally,  
 after some strategic work by the team, the  
 organization structure of the company has  
 evolved and the remuneration of the team  
 has been adjusted accordingly resulting   
in an 18.08% increase over the actuals of   
the prior year.

There is incredible optimism in the team and we 
are excited to watch them aim for and achieve 
their financial goals.

Sean Beautement
Chair of the Audit Committee

FINANCIAL PORTFOLIO 
FEEDBACK
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AUDITED FINANCIALS
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The fi nancial statements were extracted from the full audited annual fi nancial statements (AFS) for the 
year ending February 2019. This integrated report should be read together with the audited annual 
fi nancial statements which are available on request.
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The fi nancial statements were extracted from the full audited annual fi nancial statements (AFS) for the 
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HERE’S TO A
GREAT YEAR AHEAD
- THIS IS POSSIBLE

JOHANNESBURG | CAPE TOWN | DURBAN

T: +27 (0)11 872 2498
F: +27 (0)86 618 6320
E: info@rahafrica.org (National)
     gauteng@rahafrica.org (Gauteng)

     www.rahafrica.org

#2030isPossible 

YEAR ANNIVERSARY 
GROWING THE MOVEMENT IN AFRICA 

Facebook: @rahafrica

Twitter: @RAH_Africa

Instagram: rah_africa

YouTube: Rise Against Hunger Africa


